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Foreword 
The contents of this handbook are the result of a compilation of information from various chapters and various 
brothers affiliated with the Pi Kappa Alpha International Fraternity for the use by any chapter or volunteer which 
are interested in establishing or improving their programming. 

 
It should be understood that each chapter is self-governing and solely responsible for its day-to-day, week-to- 
week and month-to-month operation and nothing herein is intended as or should be deemed as supervision, 
direction, monitoring, oversight or as an effort to control the local chapter by the Pi Kappa Alpha International 
Fraternity, which is a fraternal affiliation of over 220 chapters, over 15,000 active undergraduate members and 
over 280,000 alumni and several nonprofit corporations, including, but not limited to Oak Service Corporation, a 
Tennessee nonprofit corporation which serves as a clearinghouse and an administrator for purposes of organizing 
meetings and conventions, publishing fraternal publications and performing other functions for the entire 
International Fraternity. 

 
This handbook is an educational guideline only which contains suggestions and recommendations developed by 
various chapters and alumni which were able to develop successful programs. It is published and available to any 
chapter through the clearinghouse in Memphis as a form of brotherly advice for whatever use one wants to make 
of it. 

 
All ideas herein are optional and nothing is mandatory. Participation is by the voluntary choice of each chapter 
and each member with the understanding that one generally gets out of something what one is willing to put into 
it.  Thus, any language contained herein which could possibly be construed as “mandatory” such as “do this” or 
“do that” is only in the form of a recommendation that if one wishes to get the most benefit out of using the 
suggestions in the communication model, then the suggestions can be utilized with the understanding that any 
handbook or guide is, at most, a guide and that the users should substitute their own experience and judgment to 
use, adapt or modify the suggestions and recommendations contained herein. In other words, the communication 
model is a guide from which the users can use to establish, improve or build their own programs, using their own 
knowledge, common sense, ideas and experience and to assist the users from time to time as a reference for ideas 
and suggestions. In turn, each chapter is encouraged to share good ideas with other chapters by advising the 
administrative clearinghouse for possible inclusion in future publications. 
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Overview of Handbook 
It is important to follow a few recommendations when reading through this handbook. The first 
recommendation is to think of this handbook as a guide while you are public relations chairman. This 
handbook is laid out in a fashion so that as you progress through the year, you will then advance to the 
next segment of the handbook. However, you do not have to read this handbook sequentially just 
because of that. If you only want a certain aspect of the handbook for reference, simply skip ahead to 
that part of the book. Also, you do not have to do everything exactly as this handbook states, but this 
handbook outlines some of the best practices being used today. Again, this handbook is simply a 
reference tool, so use it as such. If anything in this handbook does not sound familiar to you, some 
reevaluation and changing of processes may be in order, which leads to the next recommendation. 

 
Do not let unfamiliarity or tradition keep you from implementing the ideas in this handbook. It is very 
easy to go through and simply read this handbook for general knowledge and understanding of the 
position. Unfortunately, things will not change or get better in your chapter unless you take action. In 
order to get the most out of this handbook and to make the greatest impact on your chapter, it is 
recommended to take the ideas in this handbook and put them into action. By taking action, you will get 
the most out of your position, which leads to the final recommendation. 

 
Enjoy your position! No matter what reason you had for taking this position, make sure you fulfill your 
duties to the best of your ability. Much like the undergraduate fraternal experience, your tenure in this 
position will be very brief so do your best to make a positive impact and better the overall chapter. If 
you work your hardest to ensure this happens, you will truly have a rewarding undergraduate fraternal 
experience. Good luck! 
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Understand your Position 
Purpose of Public Relations 
The purpose of chapter public relations is to help building the brand of the chapter and the Fraternity 
through positive communication with external publics. These publics include parents, alumni, potential 
recruits, and the broader campus community. 

 
What is a Brand? 

“A brand is a person’s gut feeling about a product, service, or company. It’s not what you say it 
is. It’s what THEY say it is.” - Marty Neumeier, Author of “The Brand Gap” and “Zag” 

 
What is your chapter’s brand? 
Pi Kappa Alpha has worked hard to build and develop our brand over the last 150 years. The brand is 
built on the pillars of Scholars, Leaders, Athletes, & Gentlemen. So where does your chapter stand in 
relation to the PIKE brand? Ask yourself these questions: 

 
Scholars - How does my chapter’s GPA stack up against other fraternities on my campus? The rest of 
Greek life? The student body?” 

 
Leaders - How many chapter members are involved in leadership positions around campus? How 
many are in student government?” 

 
Athletes - Does my chapter exhibit good sportsmanship and a positive competitive nature? Do you 
have any varsity athletes? Do you field competitive teams in all intramural or rec sports? 

 
Gentlemen - Is my chapter social preferred on campus? Does it have a good reputation on 
campus and in the community? 

 
Your challenge as public relations chairman is to communicate the success of the chapter and help build 
the brand. If your chapter is falling short in these areas, those are goals for the chapter to address and 
work together to improve. 
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Job Description 
The public relations chairman is responsible for planning, executing and monitoring the public 
relations program of the chapter. The chairman helps the chapter maintain a positive reputation 
through a series of pre-planned and emerging communication plans using various media to publicize 
events and the accomplishments of members. 

 
General Responsibilities 

1. Manage your chapters brand. As public relations chairman, you will have oversight of chapter 
media channels. You will have a large say in how your chapter is perceived through those channels. 
But additionally, you must take a larger view of the chapter’s reputation, to include the actions 
and posts of members. If someone is affiliated with Pi Kappa Alpha and they engage in 
inappropriate behavior in person or online, it directly affects your chapter and the larger 
Fraternity. Social media policies will help set expectations – but nothing replaces speaking up and 
holding each other accountable. 

2. Seek opportunities to promote the chapter. Look for opportunities to publicize the actions 
of members or the chapter at large and actively share those stories. 

3. Make a plan. Don’t wing it. There is more on building a communication plan below, but lack of 
a plan is apparent when posts are only about parties or posts are infrequent. 

4. Recruit and develop a public relations committee. This is a leadership opportunity and 
running a committee will provide experience in leading teams. 

 
Position Self-Assessment 
The position self-assessment can serve several purposes. The primary purpose of the assessment is to better 
understand your performance and to address issues. At the start of every semester, it is recommended that you 
perform a self-assessment using the questions provided. It is also recommended that at the end of the academic 
year, you perform the self-assessment again to observe any progress throughout the year. 

 
The questions below are the exact set of questions that can be found in your chapters Consultant Visitation 
Analysis (CVA) and are reflected in your Chapter Performance Score for the Public Relations Program. 

 

Public Relations Section of Chapter Self Assessment   /10 
1. Does the chairman possess a handbook and written public relations program? ..................................Yes/No 1 

2. Is there a written social media policy enforced through bylaws and/or membership contract?..........Yes/No 1 

3. Are quality press releases distributed regularly to campus and community news outlets?..................Yes/No 1 

4. Does the chapter send a newsletter to parents at least once a semester? ..............................................Yes/No 1 

5. Is an up-to-date and professional website maintained? ........................................................................Yes/No 1.5 

6. Does the chairman have a functioning PR committee with distinct roles & responsibilities?..............Yes/No 1.5 

7. Does the chapter’s social media represent the PIKE Brand in a proper manner and are all social media 

accounts utilized regularly? .....................................................................................................................Yes/No 1.5 

8. Does the chapter use an editorial/content calendar to plan and execute its marketing plan? .............. Yes/No 0.5 

9. Are thank-you notes presented to individuals/groups on a regular basis? ............................................ Yes/No 0.5 

10. Does the chapter host a Parents’ Day (or equivalent)? ............................................................................ Yes/No 0.5 



The above is intended to provide the chapter with general information and suggestions for improvement. It is not a directive and is not intended to  
direct the chapter in any manner. A chapter is not required to use or implement this information or suggestions. The decision on whether or how to use 
this information is solely that of the chapter. 

8 

 

 

 

Setting Goals and Getting Started 
Goals 
 Establish a functioning public relations committee 
 Establish and maintain: 

o Professional website (updated once per semester minimum) 
o Chapter Facebook page 
o Chapter Twitter account 
o Chapter Instagram account 
o Chapter public relations gmail account (used to establish social accounts.) 

 Maintain a content/editorial calendar to plan and execute the chapter’s marketing plan. 
 Ensure Chapter Notes are submitted to Shield & Diamond magazine by the following deadlines: 

o July 1 – Autumn Issue (no chapter notes in this issue, but this is story deadline) 
o October 1 – Winter issue 
o December 1 – Spring issue (also includes varsity athletes for Spring issue) 
o April 1 – Summer issue 

 Ensure a written social media policy is enforced through bylaws or membership contract 
 Distribute at least two press releases to campus news outlets each semester 
 Produce at least one e-newsletter for parents and alumni each semester 
 Send thank-you notes to individuals and organizations on a regular basis 
 Host at least one “Parents’ Day” per year 

Set the Budget for your Position 
When setting the budget for public relations, consider all of the possible expenses that may be incurred 
in carrying out your responsibilities. 

 
Some expenses for public relations may include: 

 
o Website hosting fees 
o Thank you cards 
o Chapter note cards 
o Camera equipment 
o Photo/Video editing software 
o Flowers 
o Newsletter expenses 

Once you have determined what the expenses will be, submit your budget request to the external vice 
president using the committee budget request form. This form can be found at the myPIKE portal 
under RESOURCES > Pi Kappa Alpha > Chapter Officer Resources > Treasurer. After entering this 
information, the document you submit to the treasurer should look something like the table listed 
below: 
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Once you have submitted this document, after approximately a week the treasurer should have a fully 
developed budget and the amount you requested should be fulfilled. If there are any discrepancies, 
make sure to work with the external vice president and treasurer to resolve any issues. The budget is 
now set to enable you to accomplish the goals set for your external committees. You are now able to 
move on to planning. 
Budget will be addressed later in this document, but this is a good time to consider if you will incur any 
costs for equipment, online fees, or software. 

 
Tasks to Get Started 
The hardest part of public relations is generating enough content or posts to have a meaningful impact 
on your chapter’s reputation. It is imperative that you get organized and ready to publish content once 
it becomes available or known. Below steps of getting organized, getting help, and making a plan will 
ensure you are prepared, and the program becomes easy to run. 

 
Getting Organized 
 Establish chapter public relations gmail account 
 Establish or gain access to all chapter social media accounts 
 Sign up for Hootsuite social media management software 

(free) 
 Sign up for Mailchimp email program (free) 
 Request a chapter website from OmegaFi 

Getting Help 
 Establish a committee. Consider a photography chair, video chair, design chair to help produce 

content for social media, website, and newsletter. 
 

Know Your Audience 
Once you have established communication channels it is time to consider your audiences. These are 
your “publics.” A simple acronym to remember is PARC – Parents, Alumni, Recruits, Community. Note 
that “Community” includes university influencers – staff, administration, even other students. Each are 
important to the success and reputation of the chapter. A common mistake is to focus only on new 

https://hootsuite.com/plans/free
https://www.pikes.org/resources/chapter-resources/chapter-marketing-tools/free-chapter-site-form-page
https://www.pikes.org/resources/chapter-resources/chapter-marketing-tools/free-chapter-site-form-page
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recruits. Recruiting is critical, but remember parents play an influential role in new recruits’ decision to 
join and continue to have influence on members as they continue through school. 

 
Generally speaking, each channel has a primary and secondary audience. If you only use Instagram, you 
probably are not reaching some key stakeholders. Below are common channels and the primary and 
secondary audiences that use them. 

 
Channel Primary Audience Secondary Audience 

Website Parents, Recruits, Alumni, Community  

Facebook Parents, Recruits, Alumni Chapter members, Community 

Instagram Recruits, Chapter members Parents, Alumni, Community 

Twitter Recruits, Alumni Chapter Members 

Email Newsletters Alumni, Parents Chapter Members 

 
 

Make a Plan 
 Gather calendar events from executive board and committee chairmen 

o Develop your semester content/editorial calendar 
o Decide e-newsletter deadline for inputs 
o Decide e-newsletter publication dates 
o Plan social media posts needed to support calendar events 

Sample events to consider for the editorial/content calendar: 
• Summer Recruitment Events 
• Move-In Day 
• Fall Recruitment 
• Welcome New Members 
• Initiation 
• Homecoming/Homecoming events 
• PIKE University Leadership Summit attendance 
• Parents’ Weekend 
• Greek Week 
• Philanthropy Events 
• Graduation / Recognition of New Alumni 
• Alumni Weekend 
• Founders Day 

 
 Using Hootsuite, schedule social media posts at least one week in advance. 

o Sign up dates for intramurals, Sorority Founders Days, etc. 

https://www.pikes.org/%7E/media/pikes_org/images%20and%20documents/resources/1-1%20chapter%20resources/content%20calendar%20template%20for%20chapters%20-%20june%202018.ashx?la=en
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Establish Relationships 
To accomplish your goals and promote the chapter, you will need to establish external and internal 
relationships. Externally, relationships will help your chapter gain recognition and publicity and often 
these relationships are considered stakeholders or an audience for the public relations messages. 
Internally, key relationships are with the various committee chairs to gather what is planned for the 
chapter and provide content for communications. 

 
External Relationships 
These include campus news outlets, the International Fraternity staff, alumni, university faculty and 
staff and anyone who can help you share the news about your chapter. 

 
Internal Relationships 
Work with other committee chairman to publicize chapter activities and successes. Committees and 
their basic responsibilities are included below. Items that have direct impact to public relations are 
highlighted in bold. 

 
o Athletics chairman 

 Organizes teams and captains to participate in intramurals 
 Creates and distributes intramural jerseys 
 Attends intramural organization meetings 
 Organizes tryouts and practices for intramurals 
 Organize support of and recruitment from varsity and club athletics 
 Documents intramural performance and participation 
 Documents varsity and club athletics involvement 
 Produces and manages a budget of estimated expenses for his committee 
 Holds a weekly committee meeting 
 Reports weekly on committee progress 

o Campus involvement chairman 
 Keeps records of who is involved in which organizations 
 Targets important/major organizations for members to be involved 
 Assists members’ involvement on campus 
 Enables the chapter to attend campus events 
 Keeps track of both individual involvement and total chapter involvement 
 Produces and manages a budget of estimated expenses for his committee 
 Holds a weekly committee meeting 
 Reports weekly on committee progress 

o Community service chairman 
 Works with public relations chair to publicize events 
 Keeps detailed records of projects and track both individual service hours 

and total chapter service hours 
 Writes event summaries for future chairmen to use for reference 
 Produces and manages a budget of estimated expenses for his committee 
 Holds a weekly committee meeting 
 Reports weekly on committee progress 

o Social chairman 
 Plans and organizes all social events including mixers, date parties, 

semi-formal, formal, and socials. 
 Ensure proper risk preparedness and prevention occurs for events 
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 Produces and manages a budget of estimated expenses for his committee 
 Holds weekly committee meetings 
 Reports weekly on committee progress 

o Special events chairman 
 Plans and organizes all participation in campus competitions 
 Produces and manages a budget of estimated expenses for his committee 
 Holds weekly committee meetings 
 Reports weekly on committee progress 

 
Work Smart – Communication Tools & Resources 
Your first stop should be Pikes.org > Resources > Chapter Resources > Chapter Marketing Tools. 

 
 
 
 

On this page you will find links to: 
• The PIKE Brand Standards 
• Logos and Icons 
• Colors and Typography 
• Link to request a chapter website 
• Chapter e-newsletter guide 

(Mailchimp) 
• Sample Chapter Content Calendar 
• Sample Social Media Policy for Chapter 

 
 
 
 
 

Calendar 
The most important communication tool is a calendar. Gather inputs for when events are planned and 
consider how much lead time to publicize the events is appropriate. Campus events generally need at 
least one to two weeks lead time, alumni events need 90 days or more. 
Reference IFC calendars, sorority founders days in back of the Garnet and Gold, recreational sports 
calendars, and the Pi Kappa Alpha Annual Planner for Chapters. 

 

Hootsuite 
https://hootsuite.com/plans/free 
Hootsuite is social media management software. It allows you to simultaneously schedule and post 
across several platforms including Facebook, Twitter, Instagram, and Youtube. 

 
Mailchimp 
https://mailchimp.com/ 

https://www.pikes.org/resources/chapter-resources/chapter-marketing-tools
https://www.pikes.org/resources/chapter-resources/org-chart-position-handbooks/2018-19-annual-planner
https://hootsuite.com/plans/free
https://mailchimp.com/
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Mailchimp is mass email software. It uses drag and drop functionality to allow you to send professional 
looking emails to a mass audience. As of publication, Mailchimp is free if your list is less than 2,000 
subscribers. (Note: see the Chapter e-newsletter guide for setup and help.) 

 
Mailing Lists 
Email lists for all chapter alumni and undergraduates may be obtained by emailing the International 
Fraternity at services@pikes.org or media@pikes.org and requesting the list. Due to privacy 
restrictions, only chapter presidents, chapter advisors, house corporation presidents, and alumni 
association presidents may request contact lists. Undergraduate lists can also be extracted by chapter 
treasurers through Vault. 

 
Completion of Position 
Review position with the new public relations chairman and provide written notes to successor and any 
other materials that were developed during your tenure including a uniform handbook with guidelines, 
ideas, and suggestions for future public relations chairman. 

mailto:services@pikes.org
mailto:media@pikes.org
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Sample Weekly PR Committee Member Report 
 

Please provide a 2-3 sentence answer for each question. 
 

What have you done in the past week? 
 
 
 
 

What information do you need from someone else to complete your tasks? 
 
 
 
 

What do you plan to do in the upcoming week? 
 
 
 
 

What other events take place in the next 4 to 6 weeks? 
 
 
 

Do your events/activities cost any money? 
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Enhance the Plan for your Position 
Review of the Program 
At the end of each semester get feedback from your committee chairs and other committee chairman on 
the overall public relations program. Set a meeting and prepare to take notes. 

 
If you used a content/editorial calendar, that is a helpful tool to jog your memory on what was posted 
throughout the semester. 

 
Questions for Program Review: 

 
Consider chapter goals and how did public relations assist in meeting those goals? 

 
Did you complete all objectives in the self-assessment? What areas still need attention? Can those be 
completed soon? 

 
What took the most time to do? How can you get more efficient? 

 
What public relations effort got the best response and what channel was most effective for: 

- Parents? 
- Alumni? 
- Recruits? 
- Community? 

 
Use the note page at the end of this handbook and write down the committee’s answers and pass on to 
the next public relations chairman. 

 
Ensure a Successful Transition for your Successor 
Transferring knowledge and lessons learned is critical to both your own development – because 
reflection is vital to learning – and to the future success of the chapter. This skill will continue 
throughout your professional life. Do this in writing and include with the position notebook on 
transition. 

 
Documentation to include would be anything that could help your successor including but not limited 
to: 
 The Public Relations Handbook 
 Budget – planned and actual 
 Logins and passwords to social media sites, Mailchimp, Hootsuite, etc. 
 Location and structure of key files 
 Event summary pages 

 
Any activity that you organized and completed during your tenure as public relations chairman should 
have an accompanying event summary. The physical documentation pertains to anything that would 
help your successor transition more easily into his new position, so please ensure the physical 
documentation is organized. 
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Once the physical documentation is compiled, then you will be able to sit down with your successor to 
have a transition meeting. During this meeting, you want to make sure to describe the overall position 
(including the purpose of the position, the goals, weekly tasks, semester/quarter tasks, successes and 
failures, recommendations) and detail the physical documentation. Communicate anything to your 
successor that will be helpful and may be difficult to understand in the physical documentation. It is 
beneficial to review the goals that you set as public relations chairman, to help the new chairman set 
goals, and to discuss any points that may be of difficulty during his tenure or that affected you while 
holding the position. Taking notes during this meeting will ensure that everyone is aware of what was 
discussed. 



The above is intended to provide the chapter with general information and suggestions for improvement. It is not a directive and is not intended to  
direct the chapter in any manner. A chapter is not required to use or implement this information or suggestions. The decision on whether or how to use 
this information is solely that of the chapter. 

17 

 

 

 

Event Summary 

 
Date  

Event   

Committee and Chairman     

Description      

 

 
 

 
 
 

Steps in Planning 
 

 
 
 

Needed Supplies, Cost, Attendance, etc.,    
 
 
 

Persons to Contact, Addresses, Phone Numbers    
 
 

 
 
 

Suggestions for Improvement    
 
 

 
 

 
 
 

Your Name    
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Contacts 
Phone   

Name    

Organization   

Address  

Phone     

 
 

Name  

Organization   

Address  

Phone      

 
 

Name  

Organization   

Address  

Phone      

 
 

Name   

Organization   

Address  

Phone    
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Notes to Successor 
The Notes to Successor is meant as a guide for the next officer/chairman to use during and after a 
successful transition retreat. It should include current projects, upcoming events, suggestions for 
improvement, and a personal note from the outgoing chairman on the direction the chapter is going. 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 
 

Fraternally, 
 
 

(Name), position 
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Appendix 1 – Guide to International Fraternity Communications 
The Shield & Diamond – published quarterly. Submission deadlines for chapter notes and stories of 
members are July 1, October 1, December 1, and April 1. 

 
The PIKE Line – Monthly e-newsletter sent to all undergraduates, alumni, parents, and university key 
staff. 

 
The PIKE House – Monthly e-newsletter sent to chapter leadership and house corporation contacts. 

Facebook – “The Pi Kappa Alpha Fraternity” https://www.facebook.com/pikappaalpha 

Instagram - @pike_mhq 

Twitter - @pikappaalpha 

YouTube - PiKappaAlphaMHQ 

LinkedIn – Pi Kappa Alpha International Fraternity (company page) 
 

Follow the International Fraternity on all of your chapter accounts. Tag the International Fraternity 
where appropriate and repost items from the headquarters account to help round out your social media 
presence. 

https://www.facebook.com/pikappaalpha
https://www.instagram.com/pike_mhq/
https://twitter.com/pikappaalpha
https://www.youtube.com/PiKappaAlphaMHQ
https://www.linkedin.com/company/pi-kappa-alpha/
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Appendix 2 – Press Release Example 
FOR IMMEDIATE RELEASE Month XX, XXXX 
Contact: Name 

Street Address 
Title: President, Omega Omega Chapter  City, ST Zip Code 
of the Pi Kappa Alpha International Fraternity Phone: XXX-XXX-XXXX 

Email: omegaomegaPR@gmail.com 
 
 

XXXXXX HEADLINE THAT GARNERS ATTENTION XXXXXX 

CITY, ST - Opening paragraph should be the key point or action desired. Don’t bury the lead as the final point in 
your story, place it in the first paragraph. Try to answer the five W’s – who, what, where, when, why. State what 
happened or what is planned. 

 
Give additional details in the second paragraph and consider adding a quote from the chapter president or 
chairman leading the effort. 

 
Close with information on how to find out more, sign up or plans for follow-on events. 

 
Here’s an example: 

 

ANNUAL FIREMAN’S CHALLENGE EVENT THIS FRIDAY 
MEMPHIS, TN – The annual Fireman’s Challenge fund drive will be held Friday evening at the Union Center. The 
Fireman’s Challenge raises funds for fallen firefighters’ families. Teams will compete in races, obstacle courses 
and a team firetruck pull. The event is hosted by Omega Omega Chapter of the Pi Kappa Alpha International 
Fraternity and has raised over $20,000 in previous events. 

 
“This is a great way to bring the campus community together and say thank you to our first responders and have 
some fun as well.” Said Bob Smythe, Omega Omega Chapter president. 

 
The learn more or register a team, visit “Omega Omega Fireman’s Challenge” on Facebook. Team may register up 
until Thursday at midnight. 

 
 

### 
 
 
 
 

Use the footer below to provide general information about your chapter and the 
International Fraternity. 

 

Omega Omega Chapter of The Pi Kappa Alpha Fraternity was founded at the School University in 19XX and has initiated more than XXX 
members. In addition to the accomplishments at the School University, The Pi Kappa Alpha International Fraternity has maintained the 
largest average chapter size of any inter/national fraternity for most of the past 20 years, and through its members has donated millions of 
hours and dollars to philanthropic causes and community organizations across North America. Pi Kappa Alpha’s mission is to “develop men 
of integrity, intellect, and high moral character and to fostering a truly lifelong fraternal experience.” 

mailto:omegaomegaPR@gmail.com


The above is intended to provide the chapter with general information and suggestions for improvement. It is not a directive and is not intended to  
direct the chapter in any manner. A chapter is not required to use or implement this information or suggestions. The decision on whether or how to use 
this information is solely that of the chapter. 
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Appendix 3 – Recruitment Videos 
Below information is from the PIKE Blog, posted September 14, 2017 

 
A well-produced recruitment video shows potential new members, alumni, parents, and the community 
the benefits of Greek life, and more importantly, the benefits of joining PIKE. 

 
You’ve heard it before, recruitment is the lifeblood of our Fraternity. Without it, our Fraternity would 
cease to exist. Recruitment videos, when done correctly, can propel your chapter to the next level. 

 
A well-produced recruitment video shows potential new members, alumni, parents, and the community 
the benefits of Greek life, and more importantly, the benefits of joining PIKE. 

 
So what makes a great recruitment video? 

 
Highlight the strengths of Pi Kappa Alpha. 

 
Consider this: “PIKE is the place where students become scholars, members become leaders, jocks 
become athletes, and young men become gentlemen.” 

 
Your video should show how your chapter lives up to the transformation to scholars, leaders, athletes, 
and gentlemen. 

 
Pointers: 

 
• Keep it brief. 2-3 minutes max. 
• Be classy. Use music that is uplifting. No profanity in lyrics. One f-bomb (or middle finger) in a 

video detracts from your image as gentlemen. 
• Use PIKE brand standard logos and icons. (There’s no yellow in the coat of arms. Use garnet and 

old gold as your base colors.) 
• The Fraternity Standards apply to video as well. Don’t glorify alcohol, show drinking games, or 

anything alluding to drugs. If you want to do that, please tender your resignation 
• It’s better to show how you exemplify our ideals than it is to just say it. Limit talking 

introductions to 15 seconds max. 
 

Three good examples 
 

Below are three recruitment videos. Below each video are things the chapter did well and areas that 
could have been improved upon to make it even better. 

 
Eta Rho, Northern Kentucky – Video Link 

 

Eta Rho Chapter included high quality bid day and intramural footage, drone footage of campus, and 
ended with chapter specific statistics. Their transitions are clean. 

https://pikes-my.sharepoint.com/personal/bphillips_pikes_org/Documents/Recruitment%20Videos
https://youtu.be/ThZ8d3ow84E


The above is intended to provide the chapter with general information and suggestions for improvement. It is not a directive and is not intended to  
direct the chapter in any manner. A chapter is not required to use or implement this information or suggestions. The decision on whether or how to use 
this information is solely that of the chapter. 
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Areas that could be improved upon: 

 
The coat of arms in the bottom right corner of the video is off brand. (On-brand logos can be 
downloaded here.) 

 
While the use of intramural footage is great, this video is heavy in athletics and light on our other three 
pillars. 

 
Alpha Tau, Utah – Video Link 

 

Alpha Tau Chapter used old footage at the beginning of their video with text highlighting Founder 
William Alexander’s words to build hype. They shared footage from inside their house, intramurals, and 
of brothers with PIKE flags. The chapter also has a really cool logo. 

 
Areas that could be improved upon: 

 
The Rush PIKE logo at the end is off brand, and there are red solo cups in all of the party scenes. 

 
Mu Epsilon, California State-Fullerton – Video Link 

 

The beginning of this video is unique, then goes into a picture of chapter members in suits. Within the 
first 12 seconds, they’ve already presented a strong image of the chapter being gentlemen. They also 
shared footage from intramurals, a study session, and a sorority serenade, as well as general 
brotherhood footage. The video ends with strong chapter statistics. All of the logos used in this video are 
on brand. 

 
Think you have a great recruitment video? Share the link with the International Fraternity via email at 
media@pikes.org. High quality videos will be shared on Pi Kappa Alpha social networks to highlight 
your chapter. 

https://youtu.be/onrZpv9ODoI
https://youtu.be/2rqCL5JOLf4
mailto:media@pikes.org


The above is intended to provide the chapter with general information and suggestions for improvement. It is not a directive and is not intended to  
direct the chapter in any manner. A chapter is not required to use or implement this information or suggestions. The decision on whether or how to use 
this information is solely that of the chapter. 
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Appendix 4 – Public Relations and Post Ideas 
As you fill in your calendar for the academic year, it is helpful to think about events and how they can 
help bolster your social media content. Posts that can be scheduled at the beginning of the academic 
year include: 

• actual holidays (Christmas, Thanksgiving, Hanukkah, Mother’s Day, Father’s Day, Valentine’s 
Day, etc...) 

• sorority founders days 
• other holidays (National Dog Day and International Women’s Day) 

https://www.npcwomen.org/about/our-member-organizations/


The above is intended to provide the chapter with general information and suggestions for improvement. It is not a directive and is not intended to  
direct the chapter in any manner. A chapter is not required to use or implement this information or suggestions. The decision on whether or how to use 
this information is solely that of the chapter. 
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Philanthropy events, university events, and intramurals are good places for content, too. 

 
 

Have a brother doing great things? Highlight him on #MeetAPikeMonday, with a brother of the week 
post, or share why your members joined on #WhyPikeWednesday. You can also just share when they’re 
doing great things in the community or on campus. 

 

 
 
In addition to sharing your own curated content, it is good practice to retweet and share content from 
campus organizations, the university, or the International Fraternity account. 
 
 



The above is intended to provide the chapter with general information and suggestions for improvement. It is not a directive and is not intended to  
direct the chapter in any manner. A chapter is not required to use or implement this information or suggestions. The decision on whether or how to use 
this information is solely that of the chapter. 
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Appendix 5 - PR Chairman – Reference from External VP 
Handbook 
Below is provided as a reference for you. This is the position description from the external vice president 
handbook. Below items are addressed in this handbook with more detail. 

 
Purpose of Public Relations 
The purpose of public relations is to build rapport with all audiences of the chapter. 

 
Job Description 
As the public relations chairman, you are the primary organizer and overseer of the public relations program that 
ultimately builds rapport with audiences of the chapter. 

 
*** The following lists are examples and are not intended to be exhaustive or exclude other 
responsibilities as determined by the Chapter. *** 

 
Goals 

 Ensure that every audience is well-informed of chapter accomplishments and has a positive perception of 
the chapter. 

Weekly Tasks 
 Hold weekly public relations committee meetings 
 Attend and give a report at weekly committee chair and chapter meetings 
 Work to fulfill goals related to public relations 
 Manage the public relations budget 
 Manage social media outlets on a regular basis 
 Regularly maintain the website 

 
Semester/Quarter Tasks 

 Develop the “PIKE Brand” and identify stakeholders 
 Develop special initiation program 
 Create the chapter website 
 Produce print and/or electronic newsletters at least once per semester/quarter 
 Write and distribute at least 2 press releases per semester/quarter 
 Submit notes to the Shield & Diamond 3 times per year 
 Structure and organize a public relations committee 
 Set goals related to public relations 
 Set the public relations budget 
 Create and maintain a uniform public relations handbook including guidelines, ideas, and suggestions for 

future public relations chairman 
 Assist in the completion and submission of a Year End Summary 

 
Completion of Position 

 Review position with the new public relations chairman and provide written notes to successor and any 
other materials that were developed during your tenure as public relations chairman including a uniform 
public relations handbook with guidelines, ideas, and suggestions for future public relations chairman 
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